
 

 

 

Agenda item 7 refers 
 
1. Councillor Joel Charles, to Councillor Mark Ingall, Leader of the Council 

 
Will the Leader of the Council confirm the Discover Harlow campaign 
priorities and the measures of success that have been developed in 
consultation with the public relations company Thinkingplace? 

 
Response from Councillor Mark Ingall, Leader of the Council  
 
Thinkingplace is an organisation that works with places to enable them 'to 
work differently and harder to communicate the opportunities they offer and 
promote what makes their Place special to ensure they stand out from the 
crowd'. They were engaged to produce a campaign to show that Harlow is an 
attractive and dynamic place to invest, live and do business. The work 
undertaken targets a regional and national audience and seeks to show 
companies and others that Harlow is the place to be. The campaign seeks to 
increase pride in the Town, improve perceptions of the Town, increase 
visitors to the Town and support and encourage all types of investment. 
These are therefore the campaign priorities. 
 
Thinkingplace has worked with the Council and a wide range of stakeholders 
to produce a new narrative for the Town delivered in the form of the Discover 
Harlow storybook, showreel, visual identity and language toolkit. They have 
supported the successful establishment of the stakeholder Place Board which 
will act as guardian to the campaign going forward. The Board will be actively 
recruiting Ambassadors who will also be key to progressing the campaign. 
 
Engagement in the Place Board and Ambassador Group and activities will be 
measures of success. The Council will continue to monitor major investments, 
job creation and growth in numbers of businesses, in the knowledge that 
place marketing campaigns will take time to embed and are a contributory 
factor in influencing investment decisions. The Discover Harlow campaign 
was informed by the perceptions of individuals external to Harlow, at an 
appropriate point, the Place Board may wish to revisit these perceptions. 
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